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ENIT SERVICES FOR TOURISM BUSINESSES

Club Italia *
Tourism businesses and ENIT promote Italy worldwide, with special deals -

A newsletter promoting a stronger Italian tourism network

A way to keep up to date with promotion initiatives and activities, in Italy and acrossthe globe
Statistical bulletins and infographics

Revealing the current trends in all markets and gauging the competitiveness of the industry
Scouting for opportunities to access funding

Find out about ways for tourism businesses to get credits

The Open Library

A database of free photographs of Italy for communication purposes




International tourism worldwide
(January - July 2022)

UNWTO data from July 2022 shows that
arrivals in the first seven months of the
vear reached 57% of pre-pandemic
levels.

Compared to the same period in 2021,
between January and July 2022 arrivals
of international tourists almost tripled
(+172%).
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Interhé\tionél'arrivals inljzgz‘zﬂcd-m A 'd with 2019:(%

Country Jan Feb Mar Apr May Jun Jul YTD
v

United States 48 39 36 -36

United Kingdom 41 -33

Tarkiye 168 -7 -6 EPE -4 - -
Spain 41 28 29 -15 -12 - 8 -
Mexico 24 -22 -21 -15 -14 14 -11 17
Italy Sal -22 BES3E 26 B -298 -23 -28
Germany _- -37 -28 -26 -42
France -43 -34 -31 -30 -30 -36 -33

China

World s

Source: ENIT Research Department using UNWTO data
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EUROPE: THE MAINSTAY OF
INTERNATIONAL TOURISM

In 2021, Europe welcomed 288.4 million incoming tourists
(38.7% of the amount recorded in 2019), which was the smallest
drop among all of the continents compared to 2019 (-61.3%). It
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“m A7 was also the biggest increase on 2020 (+21.1%) compared to the
| millions 21/19 MY global total and the other destination areas:

1,465 406 429 -70.7 +5.8

745.2 238.1 288.4 -61.3 +21.1 i H H H illi H
T teae w69 206 ons o1 § * In Asia and the Pacific there were just over 20 million arrivals
219.3 69.8 82.4 -62.4 v81 - from other countries (-94.3% on 2019; -65.1% on 2020)
68.1 18.8 194 -71.5 +3.3
73 19.8 18.6 -74.5 6.2

* In America there were 82.4 million (-62.4%; +18.1%)
* In Africa there were 19.4 million (-71.3%; +3.3%)

_ -- % in Iocal currenCieSl
constant prices
Destination/receipts Var. % Var. %
2019 2020 2021*
in billions of Euro 21/19 21/20

* Inthe Middle East there were 18.6 million (-74.5%; -6.2%)

| middle East 88.2

37.8 49.6 +34.0

[world | 1,325 579 521 -60.6 +6.8 . .

Furope_ TSEY) 208 1 260.1 496 216 In terms of receipts, the overall figure for Europe was €260.1
394.3 1105 79:5 797 -29.1 million, approximately half (49.9%) of the total takings from
|America | 294.8 109.9 118.2 -59.9 +5.5 . . . - i

| Africa | 34.8 13.1 14.1 -60.0 +4.3 international tourism (€521 million). Nonetheless, it only

amounted to 50.7% of the receipts in 2019.
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Destination/re

ceipts

2019
in billions of

1,325
177.7
56.7
71.2
taly 443
47.1
Germany 37.3
Turkey 26.6
22.0
40.8
Macau (China 35.8

Top 10 countries for receipts from internatfonal 't
exchange rates in 2021. Data about the nufijber

%o\ljraCﬁ: églreRv§¥ch Department using UNWTO data

2020

479
63.5
28.5
16.2
17.3
16.6
194
8.9
9.6
22.6
8.0

A

2021*

521
59.4
34.5
29.2
21.3
19.2
18.8
17.6
16.7
144
13.0

v +

SEN NS

Var. %
21/19

-60.6
-64.7
-39.2
-59.0
-51.9
-60.0
-49.6
-30.2
-19.4
-65.6
-61.8

% in local currencies,
constant prices

Var. %
21/20

6.8
-3.1
21.1
80.2
22.7
11.9
-2.8

103.8
80.0
-39.6
68.7

Bs‘in descending order, at current prices and

\

igp tourists in France and the UK in 2021 is not

\!

Italy sees receipts soar

Italy had receipts of €21.3 billion (+22.7% on
2020; -52.0% on 2019), with a market share
that went from 3.6% in 2020 to 4.2%, taking
the country to fourth place in the global
rankings for receipts from international
tourism.

Spain’s market share also increased in 2021
(from 3.4% to 5.6%), while there were
decreases in those of the USA (from 13.3% to
11.4%) and Germany (from 4.1% to 3.6%).
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RATING PAESI DI ORIGINE RATING PAESI DI ORIGINE
PER PRESENZE 2019 IN
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Romania

The new map of the markets

In the new map of tourism
markets, there have been
temporary falls for countries

that are traditionally at the

higher end of the rankings

such as the USA (now 6th),
the UK (down to 13th) and

Russia (down to 15th), while

places like Switzerland, the

Netherlands and Austria
have climbed towards the

top

Source: ENIT Research Department using ISTAT data
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asons for French
trips to Italy - in

Viaggiatori francesi in Italia per tipo di vacanza (.000)

VACANZA AL MARE 1.306
VACANZA CULTURALE, CITTA' D'ARTE 1.167

S 807 French tourists in Italy by reason for the holiday (in thousands)

VACANZA IN MONTAGNA
VACANZA AL LAGO
VACANZA VERDE, AGRITURISMO
VACANZA ENOGASTRONOMICA I
VACANZA SPORTIVA I

IS
o

ALTRO I

Source: ENIT Research Department using Bank of Italy data
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Pernottamenti dei visitatori francesi in Italia per tipo di vacanza Overnight stays by French tourists in Italy by Reaso nS for

(-000) reason for the holiday (in thousands) )
| French trips to
6.625 Italy - in
thousands of

VACANZA CULTURALE, CITTA' D'ARTE 3.990

VACANZA IN MONTAGNA

VACANZA AL LAGO

VACANZA VERDE, AGRITURISMO

(S > O 0 ¢ &L o A
4?0 \6’\ & Qb 9\(’ é‘?\’ o‘:’\v <(\<& S <3~® @Q% N & o«/’\/
VACANZA ENOGASTRONOMICA (o‘—) v@ \\\?- o ‘?Qv @0 \(—3 o @Yé ‘o"\ $?~V Q\él <¢\C’> 0\$
PN S @ & ot & N AN
T FENET S TS
VACANZA SPORTIVA Q¥ V?* O Aa O(’ O\} \\\V‘
3 N L W
N ¥ 4
ALTRO © O
Source: ENIT Research Department using Bank of Italy data [ N I I ﬁg;ﬁl]z'\ll% |_E
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Spesa dei visitatori francesi in Italia per tipo di vacanza (MLN di Euro) Spending by French tourists in Italy by reason for the
1167 holiday (in millions of Euro) Reasons for

VACANZA AL MARE 517 F h t . t
VACANZA CULTURALE, CITTA' D'ARTE 464 p
L]
Italy - spending
L] L] n
in millions of
- 17 8 6 3 1 1
VACANZA VERDE, AGRITURISMO -___——— Eu r
N\ & N sl SE 2 O
\\v@ ‘@V% ®\®’ VS& QQ\é (9 & éc} Q\‘é’b Q}@ &0 QO‘_) 0(9\ $0/\/
VACANZA ENOGASTRONOMICA I W &N 9 S o & Y O OIS Q\\é‘? >
S PSP & & F &P
W \ M ) N
VACANZA SPORTIVA I ¥ \&v & & ¥ & T ¢
(yf" Ao s ,\Q\ S \6’
O(’ é\?" N (J(Y’ 0(0
ALTRO I o N L &
> o 0&~
&
Na
Source: ENIT Research Department using Bank of Italy data AGENZ'A
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Overnight stays, travellers and spending by French tourists in Italy by region

Overnight stays, travellers and spending by French tourists in Italy by region
(in thousands and in millions of Euro)

4.000

3.512
3.500

3.000
2.661 2.599
2.500 2.376 2.348
176

2.000

1.263 1.233
1.101

1.000 64

08
500 o 59 N » 423

79 04

I 28 Iz48 IZol 641141 7308 7249 0094 I159 - 277 194 188 187, e o .
39 I1412 4020 3923 17 3214 2010 134 3032

] i i | | ] "  Als | O Rl Ml MG R el - .

[ m -
0 & o Ne Q o \s S \s \a » \a \s o N % o \a &
Q’&o @06 F ST %C?e @‘5\ & & %Q\e\ QoV v"y @V& & & & & @“& @0 & @V\
N % R \%
S & S N N X S & S Q S 5
¥ ¥ K9 \\(&
& FOEN
v‘ &

Source: ENIT Research Department using Bank of Italy data Q,é\ AGENZ'A
B OVERNIGHT STAYS (in thousands) B TRAV ELLERS (in thousands) lSP?I\]DING (millions of Euro) B NAZ'[]NA“E
1919« B DELTURISMO

10



Occupancy in accommodation facilities found in Online Travel Agencies, Jan-Sep 22

200 € 120 %
150 € 80 %
looe\ IIII III IIII I I IIIIII40%
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B S S 090 38 55 59 o o 1 o T T 9T P T 7 8 T 5T 0% ST 0 08 T T o 8 o S T
N A A S I N S AR S L I RS P RO AN g A il E ) s SO A M I L CIE AN N v
— Tariffa MEDIA @ Saturazione OTA
VISITATORI DOMESTICI VS. INTERNAZIONALI © MERCATI © TIPOLOGIE DI VIAGGIO
0.6%
Contenuti 4 Sentiment N.6% Contenuti Sentiment
| 'telia 456% ~  83,0m0 ~ n.9% 2+ Coppie 473% - 842,00 +
—
Germania . . 47.3% Famiglie . .
Passa il cursore L] - 8,4% 83,6 L 4 — 28,7% 833
sul grafico per
isualizzare i P
v dstf:;u 11 Francia 6,5% -~ 83,2 . 2 imncn/Gruppo N9% - 82,900 ~
-
Singol
sz Regno Unito 40% = 848 . 267% * —mgoo n.5% - 82) N
P S ) )
Coppie  ® Famiglie @ Viaggio dilavoro 06% ~ 79,700
= Spagna 3,2% = 81,3100 ~ . .
®@ Visitatori domestici @ Internazionali . Amici/Gruppo @ Singolo
® Viaggio di lavoro
Source: ENIT Research Department using The Data Appeal AGENZlA
Company data N lI NAZ'[]NA'_E
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1st-3rd quarter 2022
International flight arrivals in Italy vs. 2021, vs. 2019

TRIP ORIGINS ’Year 0 Year -1 VAR% YO vs Y-1 Ct Volumes Y-1/Y-0
B usA/us 1146 394 325378 I I 252.3% 14.4%
B Germany/DE 776 529 485711 I 50.9% | 21.6% _—
[ United Kingdom/GB 547 437 138 211 [ T+296.1% 6.1%
B France/FR 386 556 240 414 I +60.8% | 10.7%
Il spain/Es 222 870 98 058 I . 127.3% 4.4%
[l Netherlands/NL 197 323 128 167 I +54.0% 5.7%
Il Russia/RU 30 961 36116 -14.3% I 1.6%
M china/cN 227 275 -17.5% I 0.0%
|| others 2186 541 800 366 7 7771+173.2% 35.5%
ﬁ Trip origins (selected) 5494 838 2252696 [ T ]+143.9%
W Total Trips 5494 838 2252696 I . 143.9%
W us.A/Us 1123733 1573601 -28.6% I 15.4%
B Germany/DE 776 506 1494728 -48.1% _‘ 14.7%
[ | France/FR 386515 525 709 -26.5% | 5.2%
M spain/es 222001 337332 -34.29 I 3.3%
[l Netherlands/NL 197 301 266 390 -25.9% I 2.6%
B United Kingdom/GB 163 042 323507 -49.6% I 3.2%
Il Russia/RU 30 465 551391 -94.5% I 5.4%
Il china/cN 222 434931 -99.9% I N 4.3%
|| others 2131553  4679061| -544%[ | 45.9%
ﬁ Trip origins (selected) 5031338 10 186 650 -50.6% |
Il Total Trips 5031338 10 186 650 -50.6% —\
AGENZIA
Source: ENIT Research Department using Forward Data [ N I I NAZ'[]NA'.E
12 1919 W DELTURISMO




4th quarter 2022

International flight bookings for Italy vs. 2021, vs. 2019

TRIP ORIGINS ‘Year 0 Year -1 VAR% YO vs Y-1 Cl Volumes Y-1/Y-0
B usA/us 246 665 111239 . 121.7% 21.7%
B Germany/DE 121726 100 878 I 20.7% 19.7%
[ United Kingdom/GB 83443 42105 0 +98.2% 8.2%
M France/FR 44550 41578 W+7.1% 8.1%
M spain/Es 37983 21814 . 74.1% 4.3%
B Netherlands/NL 24 854 22 691 M +9.5% 4.4%
W Russia/RU 1902 4222|  -55.0% I 0.8%
M china/cN 261 60 . 335.0% 0.0%
[ | others 425585 168 002 77 771+1533% 32.8%
ﬁ Trip origins (selected) 986 969 512589 |: 1+92.5%
W Total Trips 986 969 512589 . 02 5%
TRIP ORIGINS ‘Year 0 Year -1 VAR% YO vs Y-1 Cl Volumes Y-1/Y-0
W usA/s 246 467 281241 -12.4% Il 21.1%
W Germany/DE 121726 159 664 -23.8% I 12.0% 12.4%
[] United Kingdom/GB 83382 95094 -12.3% [ 7.1% 8.5%
[ France/FR 44 547 57333 -22.3% -| 4.3% 4.5%
M spain/Es 37974 39 488 3.8% 3.0% 3.9%
B Netherlands/NL 24852 32551 -23.7% I 2.4% 2.5%
I Russia/RU 1675 62151 -97.3% I 4.7% 0.2%
M china/cN 261 26 060 -99.0% I 2.0% 0.0%
|| others 420816 580 093 275% 7| 43.5% 42.9%)
ﬁ Trip origins (selected) 981700 1333675 -26.4% |
Il Total Trips 981700 1333675 -26.4% I

Source: ENIT Research Department using Forward Data
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Bookings in accommodation facilities found in Online Travel Agencies, Oct-Dec 22

144 € 120 %

\ 24,2%

132 € 80 %
- +1,7 Rispetto all'anno precedente
37.0%
120 € 17'6% 40 %
I 13.3%
108 € l . 0%
29710/22 /22 12/22
— Tariffa MEDIA @ Saturazione OTA
Saturazione OTA Tariffa MEDIA
Campione/ Benchmark
. 0,
Francia 16,2% 124¢
Campione/ Benchmark
0,
Spagna 21,0% 134¢
Campione/ Benchmark
. [s)
Grecia 26,0% 103¢

Source: ENIT Research Department using The Data Appeal AGENZ'A
B - [N“ NTONAL
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